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Start End

Unit

Avg Active Tolal

Daypart Program Date Date D UnitsWk  Wesks  Units Cast
11-Su 4p-Tp VARIOUS 20 10 1 10
MSuTp12m  AVG. ALL WKS< 30 a 1 9
CHN
¥-Su 4p-7p VARIOUS 30 10 1 10
% MSuTp12Zm  AVG. ALL WKS< 30 9 1 q
)
M-Su 4p-7p AVG. ALL WKS< a0 7 1 7
g WSuTpA2m  AVG. ALL WKS 30 ¥ 1 7
M-Su4p-Tp VARIOUS 30 19 1 10
M-Bu7pi2m  VARIOUS 30 g 1 g
GOLF
8481 4p-Tp AVG. ALL WKS< a0 17 1 17
SeGOLF MSu7p-1Zm  AVE. ALL WKS< 0 17 1 17
[EA]]
W1-Su dp-Tp FORENSIC FILES 20 10 1 10
I _IZ MSuTp12m  FORENSICFILES< ) g i 9
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Start End Unit Avy Active  Tofal
Network Daypart Program Date Date Dur  VUnitsWk Weeks  Units Cost
[E7]]
ﬂam M-Su 4p-7p MOVIE 0 17 { 17
3§11 MSu7p12m  MOVIE< 30 7 1 17
LSRR
WNBC
M-Su 4p-Tp VARIOUS 30 10 1 0
AMSNBC M-Su 7p-12m VARIOUS 30 9 1 9
NGC
— M-St 4p-7p VARIOUS a0 17 1 17
e MSu7pi2m  VARIOUS 30 57 1 17
TRAV
M-Su 4p-7p VARIOUS 30 17 1 17
MSe7pi2m  VARIOUS 30 17 1 7
TV
. M-Su4p7p AVG. ALL WKS< 30 17 1 17
MO MSu7pi2m  AVG ALL WKS< 3 17 i 17
M-Su dp-Tp VARIOUS 0 17 £ 17
M-Su7pElm  AVG. ALL WKS< 0 17 i 17
Totals 313 - $2.367.00
Grand Tolals M3 $2.367.00

This repert ks been prepered using STRATA Nublath research.
STRATA NuMath and epor! designs Capyright £2016 Strata Karketing, fnc, 312-222-1555

Kialsen Audiencs Estimates Coppdaghl S20168 The Nielsen Compeny, usad under ficense, all rights resestved

Adjustments: Network Insertability and Nefwark Caniage have bieen factored into calculatons.
Dedveit Mayt6 C-DMA Nialsen Live+7
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Advertiser Terms and Conditions

The following are the tenns and conditions (the “Ferms and Conditions™) on which Camcast Spotlight, LP ("Comcast”) or Comcast Affiliates (defined below) will
distribute advertisements {*Ad(s)") via linear spot cable {“Spot Cable™) which may include interactive overlays or functionality, video on demand (“VOD™), and/or
webgites that Comeast or Comcast Affiliates own, operate, host, or distribute ads on (“Covered m:mm.w%paﬁ.:m 10 one or more insertion orders (each, an “10™) that the
parties may negotiate from Eme-fo-time. As used hereir, the term “Contract™ shall mean these Terms and Conditions, tegether with any JO, and “Comcasi Affiliates” shall
mean any enfity that directly or indirectly controls, is controiled by, or is under common control witk Comcast, excluding NBCUniversal Media, LLC.
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1. INSERTION ORDER(S) oo ) .
{a) Each IO shall specify the (i) name of the erganization'companwperson on whose behalf Ads are being purchased (the “Advertiser™), (ii) i the event the person or enfity
signing the 10 1s an maéawﬂw agency or other represeniative for the Advertiser (the “Ad Represcntative”), the relationship bebween the Advertiser and sach Ad
Representative; (jit) the s and quantity of inventery being purchased ar delivered; (iv) rates; (v) campaipn siari date{s) and end date(s); and (vi) networks of distribution

latforms on which the Ads will appear. (b) An IO will be deemed binding only upon (i) signature by both parties or (i5) 1 the case of an 10 signed only by Advertiser, the

isplay of the first Ad by Comcast {unless otherwise specified in the 10).
2 ING AND PAYMENTS . . .
M& Comeast will bilf Advertiser monthly, using the standard broadcast month, setier o Seation 4. (b) Invoices shall contain information with regard i the product J%m" quantity,
ength, rate, network and any wnﬂ_:_osmm identification, tnchuding codes provided by Advertiser and reasonably acoeptable to Comcast. Additional charges other than for
distribution of Ads may be itemized on a separate invaice. (c) Payment s all be made in advance of the distribition date, wnless credit arrangerments acceptable to Comcast
have previgusly been made in writing, = which event ﬂeuﬂa:n shall be made no later than 30 days afler Advertiser’s receipt of mvoice, m& Upon Advertiser's H.mpzmm_N
affidavits for Spot Cable shall state dates and times ta en from the official log maintained by Comcast. Such excerpls from the official tog shall be fhe affidavits o
performance and the defiive proof of performance. (¢) Advertiser agrees to pay all amounts payable under this Contract, Amounts vt timely paid as required by this Contmst shall be considered
deliaquent 2nd shall bear interzst at the rate of 1. 7% per manth for the highest rate pormitted. by Tew, 3 lezs) wetit paid in foll. In the event Advertiser Giils i meke such paymenss, Advertiser and'ar Ad Represeaaative, will be jooily nd severalfe
Tiable for all ameuncs owed and reasomabbe expenses {ncluding legal foss #2d ekher costs] incurred Ty Comesst in col lecting such amcoants.
3. REJECTION ANDP TERMINATION ) . .

a) Comgeast reserves the right fo nnmnﬂ. cancel, or suspend any Ad or 10 at any time, for any reason whatsoever. Cameast reserves the right 10 immediately cancel this

ntract at any time upon rotice, whether oral or in wnling, (i) upon default by Adverniser in the payment of invaices, {ii) for any other matenal breach of the terns hereof,
(i) if Comeast datermines that Ad(s) or Ad Matenals fail to meet Comcast, network, or carvier content guidelines H&. if Ad(s] or Ad Materials violate any domestic and
international federal, state or local law, rufe or regulation (“Laws™ or (v} if Ad(s) ot Ad Materials contain material that violates the rights of a third %wnv. Upon cancellation,
all charges for the distribution of Ads completed herennder and not peid shall become imumediately due and wmvssm. (b) Advertiser may cance! the distribution of Spot Cable
Ads of 60 seconds® or less duration upon 14 days’ prior written notice to Comcast, effective no catlier than 14 days after the commencement of distribution of Ads under this
CuomitracL. Advertiser may cancel the distribution o me Cable Ads of more than 60 seconds” duration upon 28 days’ prior written notice 1o Comeast, effective no easiier then
28 days after the first date of distrbution under this Contract. Advertiser may cancel the diskribution of Ads on VOD, iGuide, or an interactive platform upor 14 m»%w. %:E
written notice 2o Comcast, effective no earlier than 14 days afier the commencement of distribution under this Contract. Advertiser may cancel the distnibution of Ads on
Covered Sites if Comecast is in material breach of its obligations hereunder and fails to cure such breach within 10 days of Advertiser’s written notice, except as otherwise
stated i this Contract with regard to specific breaches. This paragraph notwithstanding, Advertiser may not cancel an 1O that is accepted on 2 non-cancellable basis. (c) If
‘Advertiser cancels this Contracl o an O, o if Comesst cuncels this Camact ar an [0 for caus¢ Jue oo 2 breach by Advectser, a1l disoounits shall be void and mates on the then-cument rate card will
M_u%a, to any Ads distributed afcr i actice dare o such rermiation through W effecive date of eamcellation. 1f Comcast cancels this Contract other than for cause duc to a breach by
vertiser, Advertiser shall have the benefit of the same discounts that 1t would have eamned had it been allowed to noEmmwﬂn this Contract. {d} If Advertiser cancels any

special promotion, contest, sponsorship, sweepstakes ot other service provided to Advertiser by Comcast or Comcast Affikiates, at Comeast’s sole discretion, any related
a_wnmw::_m for mMW mrsm: be void and raies on the current rate card shall apply to all AdS disibiried sfier e notice date of socts eamniasion thepugh e ffective duce of cancellation.

X MATERIA

2} Unless otherwise noted on the 10, Advertiser shall provide all materials for Ads, incleding without limitation artwork, copy, active URLs, and scheduling instructions (“Ad
viaterials™) to Comeast in compliance with generally accepted standards of good praciice and in accordance with speeifications Rﬁ.ﬂ.ﬁ& by Comcast. Comcast reserves the
right 1o reject, edif, digitize, cut, edit, alter, reformat, teclassify, modify, andor compress the Ad Materials and to transmit such Ad Materials in their edited, digitized
modified, altered, or compressed form for distribution. Advertiser .mnw:os_mm_wmm that non-center-cut safe HD Ads may lose information displayed in the edges of 4 Ad,
Advertiser shall pay all expenses incurred in connection with the delivery of Ad Materials to Comicast. and with the return to Advertiser. ¥ such refam s directed on the 10 or
is otherwise requested by Advertiser. If Advertiser fails to deliver Ad Materjals to Comeast by the respective deadline set by the relevant Comeast market, Comeast will use
reasonable efforls 1o distrbute Ads despite late delivery, but shall nol be liable for the failure to distribute Ads. Notwithstanding the foregoing, if Advertiser delivers Ad
Materials late, Comcast may bill Advertiser for the media purchased pursuant to the 10. (b) Notwithstanding anything in this Contract to the centrary, Ad Materials provided
by Advertiser are subject o Comncast approval and nerworticaice rosmictions ad guidelines, induding sunderds s proctioss ané comsumer protecsion sumires, Comcast retains a continuing right to
reiect or withdraw Ad Matertals submitted by Advertiser, fncluding bt not limited to, the righl to reject or withdraw for unsatisfactory technical quality, objectionable or
unlawful content, incorrect price of other meotrect or inaccurate information, or in &he case of interactive platform Ads, for unlawfidl collection or use of personally tdentifiable
information (“PH" as defined below) ay determined by Comeast in its sole discretion. Ifany Ad or Ad Materials are deemed unsatisfactory hereunder, Comcast shail notify
Advertiser, and unless Advertiser fusmishes satisfactory material in a sufficient amount of time in advance of distribution as determiined by Cameast, Comeast may bill
Advertiser For the time reserved on the 10. {¢) Regardiitg Covered Sites, if a third party Ad Server is specifically identified in an 10, Advertiser may serve Ads through snch
third party ad senving system, it being agreed and acknowledged that the traffic and Mmpressions reporting provided by Comeast shall control with respect to Comicast's
obligations under this Agreement. Comcast may disconteue &wmg. of Ads if the ol number of impressions for such mnwmn_m.& displav period is reached prior to the end of
the scheduled display stop date, A campaign s considered fully delivered if at Jeast 95% of the impressions were run. If there is 2 shortfall in delivery of impressions of more
than 5% at the end of any specified period, Comcast will provide, as Advertiser’s sole remedy, “make good” impressions through comparable placements, to be delivered no
Jater than 60 days following the applicable scheduled display stop date.  (d) Advertiser acknowledges that other content, tools or information provided by Comcast or third
partigs may m_uwmm. on the screen over the Ad or Ad Materials, inchuding, without limitation, (i) navigationa} content appearing during processes such as program selection.
ordering and playback, (i) mam_%maa, Alent System information thet the Systems are cvh.ﬁmwﬁ by law fo display, mnn_ﬁ: anv contenl, tools or inforroation that » publisser or
viewer could cansé to be displayed on The television sereen through interactive media or rwise. Comcast and Comcast Affiliates may copy and store the Ad during the
distribution were¢ 3s Comeast deams appropriate lo optimize the performance of Coracast content distribution on the Systems,
5. RATES AND CHARGES o .
{2) Comcast reserves the right to increase jts rates at any lime, (b) Advertiser may contract for distribution of Ads of various lengths subject to Comeast’s rate card and only
with prior Comcast approval. (c) Spot Cable Ads contracted for distribution on an interconnect basis witl be bitled aster such Afs rave been disribuied bo 9% of the sbsesihers wilizin the applicale
fateroonzent capable of rociving the applicable schedwle in simdad definitica. Ads distributed on other platforms will be billed no tarer then the ma of the month fa¥ouiag the monih in which such disteibation cocurs,




6/

PAGE.

14 PM

04

Jul.19.2016

Gross: $2,367 { NET: 8§2,011.95

regardiess of whether o ot the ppplicabls campaiga hes coenplered. T the extent that ineremental o become due with respect to text message Ads sold at 2 flat or package rate (prepaid), such
incremental nwpﬂmmw wil] be bill Buting the month in which such costs aze due. (4] Adveriser will pay ol noeerecoverble ont-of pocket costs sapeoots incurrad incomnection with sy Ads, rombtien, contest, sweepstakes oF albet
senice prowided o Advertser by Cameagt o Ceenzast Alfliaws, (€) Comcast may mvoice Ads distributed on interactive platforms based on performance data ("Performance Data”) provided
Wm a third party, as specified in the 10. Comcast specifically disclaims and makes no represeniations or vrarranties of any kind. express or implied regarding the Perfornance

ata
6. FORCE MAJEURE 3 ) ]
mu If Comicast fails to distribute Cable Spot or VOD Ad(s) as specified on an 10, due o public emergeacy or necessity, foree majewre, restrictions imposed by law, acts of

od, labor disputes, mechanical or electronic breakdowns, or any reason other than Advertiser’s failure to deliver Ad Matedals by respective deadline (“Force Majeure
Event”), Comcast shall, in its sole discrefion, offer Advertiser nmv comparable commerciaf announcement ime on a substitwte basis, or (w) 3 reduction in the Hme charges equal
to the amounl of money propartionally mm.ﬁ%nuc_m to such Ads not distributed. (b) I Comcast fails to distribute Ads on Covered Sités as specified on an 10, due a Force
Majeure Event, Comcast shall, in tts scle discretion, offer Adverliser a pro raw reduction in the space, ime andor program charges hereunder in the amount of money
assigned Lo the space, e and/or program charpes at time of purchase.
7. INTERACTIVE FLATFORMS ) ) ) . ) i )
In connection with customers and potential customers obtained by means of Ads on interactive platforms, Advertiser will (a) use the contact information provided by
Comcast’s customers solely for the purposes of providing sueh cusformers with communications they have specifically upted-in te receive, provided, that when a customer 15
given the option to ept-in, Adveriiser shall {i) clearly inform the custorser regarding the uses to which such contact mformation shall be made and (ii) make reasonably
avaiiable to such customer the privacy policies to which such information shall be subject; ME not disclose, sell or share any personally-identifiable customer information o
any third party; () besolcly responsible s respond (o all customer inguiries _ua_dw,:w and efficiently; {d) comply at all times with Comms ad Advevisers Customer contact guidelines, i
mumn (e) ensure that any customner who requests 2 “do not call” “do not email™ or equivalen listing is immediately remaved from all call or email ¥ists and follove-aps; (f) cease
ail contact with any custemer imiediately upon request fiom such customer or Comcasy ..% transmit all ‘comtact data securely and keep sll contact datz in a secure
environment and otherwise be respectful and protective of customer privacy in all respects; (h) not contact customers utilizing an autodialer or similar B.n_:_o_omm or a
prerecorded message, (i) meke any required disclosures of costs that may be incurred by customers who receive text messages or czlls to mobile phones, and (j) comply with
all other m%umnmgm casrier, network and Comeast guidelines. In addition, communications made by Advertiser 2o Comeast’s customers in accordance herewith (A) shall only
promote meaﬂ?na and services of Advertiser that customer has expressly reqassied 1o be sent suh comumunications and (B) shall not include any advertisement, sponsorship or
promotion of or by party other than Advertiser. Further, any comumumications between Advertiser and customers or polential customers are subject to the reasonable
approvel of Comcast. Nothimg in the foregoing shall wﬁ.ﬁﬁ: Adveriiser from_creating Jists of, or to market to customers who have idependently contacted Advertiser
regardless of whether they had previously used any of Comcast’s inferactive platforms. Advertiser also understand and smﬁ_.mmm thal Comcast shall have the right to use the
mzwgz?_w wm impressions, inteactions, and other information gathered under an IO on an aggregated au anonymous basis (i.e. that does not identify Advertiser.)

. IND) CATION
(a) Advertiser shall indemnify, defend and hold Comeast and Cotncast Affiliates hamicss from and .m%a:wﬁ% any and all claims, suits, actions, damages, habilities, judgments,
losses, assessmients, interest charges, penalties, costs and nn\wmsmmm emo_:msnm_ attorney’s fees and disbursements) asising out of or relatin S.m_, the creation or production of
Ads provided and/or authomized by Advertiser; (ii) the distribution of the AdS and the products and sexvices they advertise, (iii) the Ad Materials provided by Advertiser, and
W% any breach by Advertiser of this Contract or amy of Advertiser’s represemations or warranties hereunder. Wher Ad Representative contracts for Ads on behalf of

vertiser, Advertiser and Ad Representative shall be jointly and severally liable for al] indemnification obligations in faver of ComcasL The foregoing representations,
warranties and indemuities shall survive the completion, cancellation, or termination of this Contract  (b) Notwithstanding smything in this Contract to the contrary, the sofe
remedies available 1o Advertiser for a breach of this Contract, for any claims arising out of the negotiation or performance of this Centract ot cut of the distribution of the Ads
provided by Advertiser shall be (i) substitete distribution of Ads or program material; or (ii) a refumd of amounts paid by Advertiser for the unfulfifled portion of ¢his Confract,
in the sole Eseretion e Cranesst,
IN NOQ EVENT SHALL COMCAST OR COMCAST AFFILIATES BE LIABLE FOR ANY INDIRECT, CONSEQUENTIAL, INCIDENTAL, SPECIAL, PUNITIVE, OR
OTHER DAMAGES (INCLUDING. WITHOUT LIMITATION, DAMAGES FOR LOSS OF BUSINESS PROFITS, BUSINESS INTERRUPTION, GOOD WILL. OR
%M_MM! 1mnﬂ.m.ﬁmww‘., LOSS) ARISING OUT OF THIS CONTRACT OR BE SUBJECT TO EQUITARLE REMEDIES OR INJUNCTIVE RELIEF.
{a) Advertiser represents and warrants that (i) Advertiser has the right to enter into this Contract or Ad Representative has the power and all authorizations necessary o
conchude this Contract. for and on behalf of the Advertiser; (ii) Advertiser has afl necessary licenses and clearanices to use the content contained jn Ads and Ads do not violate
any federal or state lew, statute, of regulation; (7ii) Ads are not defamatory, libelous, pomographic, obscene or gtherwise unlawful, rivy Advertiser has the sole right, title, and
inferest, ar that Advertiser has written permission, to make use of the name, Togos and trademarks of the entity under which Advertiser advertises and does business; ()
Advertiser has a reasonable basis for a)l claimg made within the >&%o$8wnw appropriate documentation to substantiate such clainis and shall fulfill all gomrpitments made
in fts campaigns, and that all product infermation il provides is truthful, accurate, and complete, and s not Eumuﬂaam in any way: (vi) any (A) data provided by Advertiser,
Ad Represeniative or their respective service providers has been collected in accordance with af] Laws, and the use of such data by Comcast will not viokate any Laws or the
rights of any third parties. and (B) the collection or use of data arising from the advertisement is done in compliance with Advestiser’s privacy policy, applicable Law and any
m%%ﬁnmzm industry self-regulatory principles or rules that may be applicable to Advertiser; (vii) all Ads comply applicable network, camier and Comeast guidetnes; hw.ﬁc
vertiser shall not use Comeast’s short tode or keywords except as permitted by Comcast in conpection with the applicable I0; (ix) all Ads are free of viruses, bombs, bots

and other computer Toutines that may damage or expropriate any Comgast data of system; (x) neither Adverliser nor Ad wmﬂw.mgs.ﬁ.m shall use or retain any data coflected
through the Covered Sites or interactive platforms or otherwise raceived from Comcast except as necessary for delivery (for clanfication, the foregomg prechudes, among other
things, Advertiser from re-targeting or remarketing covered site users on other ,.enwm_ﬁmwﬁz.‘. Advertiser shall not use the Ads 1o place any Flash focal shiwed objects or other
types of client-side storage on the computer of a coverad site user, except for HTTP cookies, and (xii) Advertiser shall comply with all Laws in conrection with iis recerpt and
wse of Comeast information and exercise of its rights under this Contract. (b} Corncast and Comcast Affiliates bty diskm any and all wasranties, inchuding, without
lirnitation, any waranties of Eaawm:sc_mwp fitness for a particular purpese, or ather warranties arising by usage of trade, cowrse of dealings. or course of performance.
Without limiting the foregoing, Comes specifically dissiaizm: any warrantiés relating 1o the effectiveness of any Ads distributed pursuant to this Contract and do not guarante any
financial benefifs to Advertiser by virtue of distributing Advertiser’s Ads, and all reports and data provided by Comceast herewnder or pursuant o any IO are provided “as-is”
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without any warrardies or representations of any kind, Comcast does nof watrant or guarantee customer response rates or the abiliry to convert responses into sales. Comeast
does not warrani or guarantee the profile or demographics of 1 respondent,

10.CONFIDENTIAL INFO TION i . ) .

Comcast and Advertiser each agree to take commercially reasonable steps to protect all “Confidential or Proprietary Information” provided by ane party 1o the other or
obtained in the performance of .?_m Contract, and not to publish or disclose the ather party’s Confidential or Froprietary Information to any third parfy without the other’s
wrilten permission. Advertiser will ag.:wx its Confidential or Proprietary Information in writing to Comeast within 14 days of disclosure. Comecast’s Confidential or
Proprietary Information shall include all information that Advertiser should reasonably understand because of legends or other markings, the circumstances of disclosure, or
the mformation itseff, to be macunmgmqw and confidential to the disclosing party regardloss of whether such information is marked “Confidential.” Comeast and Advertiser both
agree (0 use the Confidential and Proprietary Information solely for the purposes of performance under this Contract and shall confine the knowledge of such Confidential or
Proprietary Information only to its employees, ageacies and other representatives Hnmﬂp:—.ﬁ such knowledge and use in the ardinary course and scope of their jobs. However,
the receiving patty may use or disclose information that is or becomes publicly available theough no act of the seceiving party. is already Tawfully in its possession, is required
to be disclosed by law, is independently developed by it, or is lawfuify oblained from third es. Advertiser shall not issue any press releases refating to this Contract
Comcast's rases, personally identifiable information {("PIT") of Comeust's subscribers and all VOD enabled subscriber numbers or amounts, and alf response rates and other
patterns of customer behavior associated with interactive’ Ads constitnte “Confidential or Proprietary Information™ pursuant to this .mmam,mﬂ h, To the extent Advertiser
receives PN from or about Comceast's subscribers, respondents to interactive functionality in Ads, VOD users or the numbers of VOD enabled subscribers fiough the
performance of its obligations under ¢his Contract, Advertiser will use such information solety for purposes of responding to or fulfilling the wwoﬂmn customer-imtiated
teansaction (f.e,, customer request for nformation Eam_%v whick such informafien was obtained. As between Comcast and fhe Advernser, all P \
sabscriber nurnbers, any data (including that data contained n any reposts provided by Comeast) and used pursuant 1o an 10, or gathered or collected during delivery of an Ad
that identifies or allows identification of any subscriber, or any content, conltext, or wsers of the foregoing, and any information entered Smaﬂ.a&.g.. users of any Covered
Sites or subscribers are and shafl remain the exclusive propeny of Concast mﬁ& be deemed jts Confidential or Proprietary Information) ané Advertiser shall not acquire any
right, title or interest therem. Advertiser shall not retain, use, or discloss such PII, VOD enabled subscriber numbers, data or other Confidential or Proprietary tnformation for
any other prrpose unless it receives the customer’s Separate prior wrilten or electronic consent to do so. Advertiser wwnmm« to display ifs privacy uor.w.m in a readily accessible
wba comspicuaus location sud to take reasonable steps to enable customers to access Adventiser’s privacy policy. Advertiser agrees to comply with all applicable privacy
AWS

11. GENERAL; DISCLATMERS . . ) o .

(a) Comcast’s obligations hereunder are subject to all Laws and applicable network and carrier guidelines, now enforced or hereafler enacied. (b) This Coniract, including the
rights under it, may not be resold, assigned or transferred by Advertiser without first o@EEumEn wriiten consent of Comcast; nor may Comeasl be required to distribute the
Ads herennder for the benefit of any advertiser other than the party naraed on the 1Q. Any resale, 2ssignment or transfer prohibited hereunder shall be ny | and void. Failure of
Comcast or Advertiser to enforce any of the provisions hesein shall not be construed as a general relinquishment or waiver as (o that or any other provision. %y Comeast shall
exercise normel precautions in handling property and mail, but agsumes no liability for foss or damage to Ad Materials and other _u..owm_.W Furnished by Advertiser or Ad
Representative hereunder. Comeast will not accept or process mail, correspondence, or tefephone calls’in connection with distribution of Ads hereunder, exoept as expressly
provided under any fulfillment services contract or attachment signed by the parties. (d) Al production materials provided by Comcast and used in pro and Ads are and
remam the exclusive property of Comeast unless m%mn_mﬁmu\ noted on the JO or in a contract for production services betwoen Comcast and Advertiser. (¢} Comcast shall only
Fecognize agency commissions that conform 1o industry standards and practices, and dadl bave ao chligakn to pey web cosenissions, () Andience estimates rovided ase provated market-
level impressions, w%.z.ﬂ@n based on each network’s ad-insertable households by Syscode. Syscode level Ad-Inserizble Universe Estimates (AIUEs) for each metwork are
based on quartesly Miclsen Universe Estimates, and adjusted by the percentage of total systern subseribérs capable of repeiving advertisernents. In cases where Nielsen does
not provide Universe Estimates for the ad-delivery mechanism of a Multichanne] Video Programming Distributor (MVPD), publicly disclosed subscriber counts will be used.
In situations where High Definitton and Standard Definition programming are simulcast, no further andience adjustments are made should simukaneous HD/SD ad-insertion
be unavailable for a network on a given Syscode. The infotmativn peovided will be pesiodicelly updarcd by Comest Forman: inforntion plesse contaet your Advestising Sales Exeuive. mwu Any ratings and
impressions estimates provided by Conicast are based on data provided by a third party and are for informational es only. Comeast specificalfy disclamms and makes no
representations and warraties of any kind, mx_mmcaﬁa or implied regarding ratings and impressions estimates. Comcast’s spot and clearance information provided during a
broadeas! month 15 preliminary, and may vary from final affidavits. Advertiser will be billed and will be required to pay for Ads based on final aflidavits. {1} This Contract
contzins the entire mﬂ.omama between the parties relating to the subject matter hereof, and no change or modification of any of its provisions shall be effective unless made in
writing and signed by both paries, except that no change(s) or modification(s) can be made in ma_w.mo or advertising schedule under any circwnstances. Advertiser
»nwn?ﬂ&ma and agrees that any entity thal distributes an_Ad sold by Comcast hereunder shall be a third party beneficiary of this Contract and entitled to enforce rights
eramted to Comcast hereunder divectly against Advertiser. (1) This Conlract shafl be interpreted, govemned and construed in accordance with the laws of the State of New York
without regard to its principles governing conflicts of law, All disputes, controversies or claims that relate in any way to this Contract, except collection proceedings brought
by Comeszst or 3 collection agency designated by Comcast related to fees owed by Advertiser to Comcast, will be resolved ww arbitration in Philadelphia, PA, in accordance
with the Commercial Avbitration Rules of this American Arbitration Association. The award by the arbitrators shall be final, and may be enforced in any court having
jurisdiction. Further, no action, regardless of form, atising out of or relating to the transactions under this Contract. may be brought by Advertiser more than 120 days afier the
occurrence giving rise to such action. oww«o&ﬁm in this Contract shall constitute a partnership or joint venture between the parties or constiune gither Advertiser or Comeast
as agent of the other for any purpose whatever. (k) If any %Ea_wmo: of this Agreement is amended, invalid, illegal or unenforceable in any jurisdiction, such provision the
RBMF@Q. of this mfﬁmn_ﬁnﬂ shall semain in full force and effect. (1) Advertiser agrees that Comecast may identify it as ap advertiser of Comcast in client lists and other
markebing materials.
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